FITCE
Contribution by

Georgios Argyropoul os
FITCE President

Fédération des | ngénieurs des T élécommunications de la Communauté Européenne
Federation of Telecommunications Engineers of European Community

Website FITCE: www.fitce.org
Website Congress2006: www.fitce2006.qr




Vision Statement

“ The objective of FITCE isto become a vibrant
recognised forum for people within the European ICT

Industry by sharing knowledge on leading edge ICT
devel opments’ .



Mission Statement

FI TCE
Through its :
« Congr ess,
e Local events,
e Wb site and
e Publications,

alns to put its nmenbers in touch with

each other, build professional

rel ati onshi ps, and enpower themwth an
| n depth understandi ng of | eadi ng edge

| CT devel opnents.”



Values

FITCEsVauesare:
- Keeping in touch with leading edge ICT
developments,
- Ensuring that its members benefit from the

experience acquired by other membersin all
ICT fields.

- Building strong cultural and businessties
between European ICT professionals.

- Ensuring that young professionals are able
to use FITCE asavalued resource in their
career development.



Broadband Development
Components

I nfrastructure

Tech. support Services

Operation Promotion

Broadband

Customer Care

Target Group
Comprehension
Treatment



Chart 3: Broadband Penetration of Households Varies Widely Across Europe
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Chart 4: Broadband Penetration as a % of PC Penetration Households
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Chart 5:
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Broadband penetration rate (revised figures of January 2005)
Number of broadband lines subscribed in % of population

Jan. 2003 Jul.2003 Jan. 2004 Jul.2004 Jan. 2005 Jul.2005
E
EU-25 6.5 8.8 10.6
EU-15 3.4 2.3 6.0 7.6 9.9 12.0
BE 8.5 10.1 12.0 14.0 15.6 17.4
Cz 0.7 1.6 4.3
DE 3.9 4.8 5.7 6.7 8.4 10.2
EL 0.0 0.0 0.1 0.2 0.5 0.8
ES 3.1 4.3 5.4 6.7 8.2 10.0
FR 2.8 4.0 6.1 8.2 11.3 13.9
IE 0.2 0.2 0.9 1.7 3.4 4.4
T 1.7 2.8 4.8 6.1 8.1 9.5
LU 1.7 2.3 2.8 5.7 8.2 11.7
NL 7.5 9.8 11.8 14.7 19.0 22.4
AT 5.3 6.6 7.7 8.7 10.2 11.6
PL 0.5 3.3 1.9
RO
UK 2.6 3.7 5.3 7.4 10.3 13.5

Source: DGINFSO / National Regulatory Authorities




Broadband Penetration Rate
Lines in % of Population
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Country

Broadband Population
Penetration Rate (June/July

Annual Increase in
Penetration Rate (%

Source

2005) points)
South Korea 25.5% 1.26 OECD, June 2005
The Netherlands 22.4% 7.8 COCOM, July 2005
Denmark 22.0% 4.9 COCOM, July 2005
Iceland 21.7% 6.41 OECD, June 2005
Switzerland 20.3% 5.86 OECD, June 2005
Canada 19.2% 2.65 OECD, June 2005
Finland 18.7% 1.74 COCOM, July 2005
Norway 18.2% 6.89 OECD, June 2005
Belgium 17.4% 3.5 COCOM, July 2005
Sweden 17.1% 4.49 COCOM, July 2005
Japan 16.4% 3.73 OECD, June 2005
usS 14.5% 3.48 OECD, June 2005
EU15 12.0% 4.4 COCOM, July 2005
Australia 10.9% 5.68 OECD, June 2005
EU 10.6% 4.1 COCOM, July 2005
EU10 3.1% 1.8 COCOM, July 2005
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& % ' (
GDP per Competition
BB penetration, end 2004E capita Preparedness (HHI) PC penetration

Country by population by households 2002 2001 Index end 2003 by population 2003
Netherlands 19.9% 45.9% 23.390 0.630 0.1462 47%
Belgium 17.0% 43.1% 22.940 0.553 0.3904 24%
France 12.3% 29.6% 22.240 0.535 0.2605 35%
Austria 10.6% 25.8% 23.860 0.544 0.2536 37%
United Kingdom 10.1% 23.4% 25.510 0.606 0.1659 41%
Germany 8.6% 18.9% 22.740 0.583 0.2707 43%
Italy 8.2% 21.2% 19.080 0.471 0.5172 23%
Spain 7.7% 22.4% 14.580 0.481 0.2817 20%
Greece 0.5% 1.2% 11.660 0.437 0.7540 8%

/

1% % %



20 Basic Public Services for

Citizens Businesses
Income Taxes Social Contribution for Employees
Job Search Corporate Tax

Social Security Benefits

VAT

Personal Documents

Registration of a New Company

Car Registration

Submission of Data to the
Statistical Office

Application for Building
Permission

Custom Declaration

Declaration to the Police

Environment-related Permits

Public Libraries

Public Procurement

Birth and Marriage Certificates

Enrolment in Higher Education

Announcement of Moving

Health-related Services
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to increase Broadband Penetration and Usage



Possible European Commission Countermeasures
to increase Broadband Penetration and Usage

Support Integrated Projects
Train People to Understand the Benefits
Advertise the benefits

Finance the Development of user-friendly
— Services

— Equipment

— Infrastructure

17



EXAMPLE of GERMANY

End of Year Broadband Broadband accesses Characteristics of
accesses Germany (all providers) Broadband Services
Deutsche Telekom
2004 5.1 Mi 6.0 Mi
2005 7.9 Mi 10.0 Mi
6 Mbps ADSL
Trials 16 and 25 MBps
(VDSL)
2006 10.0 Mi 14.5 Mi High Speed Downlink
Packet
Access (HSDPA) via the
UMTS (1.8 MBps)
2010 17.0 Mi > 24.0 Mi 50 MBps — Triple Play

FITCE GERMANY Guntram Kraus guntram.kraus@t-systems.com
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EXAMPLE of BELGIUM

In Belgium, the infrastructure is available :
Cable infrastructure
DSL infrastructure

98% of households have access to both infrastructures & technologies
*Front-runner position of Belgium with such a coverage compared to European peers

*Very high coverage & good competition between both technologies
have stimulated the market

*Issue : limit of PC penetration coverage

FITCE Belgium
Jose VAN OOTEGHEM VOCSbhvba vocs@skynet.be 19




EXAMPLE of BELGIUM

Active Internet connections : 2.088.300
growth of 1% in the second quarter of 2005
In September 2005:
82% of all residential
94% of the business market

Internet connections in Belgium
were Broadband connections

FITCE Belgium
Jose VAN OOTEGHEM VOCSbhvba vocs@skynet.be
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EXAMPLE of BELGIUM

Internet Service Provider Association (ISPA)

Belgacom’s market share in 2005 remained
at 51%, with 980,000 of the 1.91 million
broadband connections in Belgium.

Telenet has 624,000

Ines and a market

share of 32.6%. Both operators represent

849% of all broadband
Scarlet and Versatel-]

Ines in Belgium.

‘ele2 come next.

Market growth is slowing down however

— 27% in 2004
— 18.5% in 2005.



FITCE Czech

Ing. Vaclav Krepelka

602 00 Brno, M ahenova 346/2

Tel.. +420543 243 808

Fax: +420543 243 808 (on request only)
Mobil: +420 602 291 317

E-mail: vaclav.krepelka@iol.cz

http://www.telecom.cz/dokumenty/pdf/microsoft powerpoint ct fy 2005 fin results final.pdf

22



i ¥ &
"™

| Fixed Line Business
== Operating Costs Breakdown

A
o

"CZK 18.3 bn

O Interconnection (+ 7%)

O Other Supplies (-9%) 1)
& Personnel Expenses (- 1%)
E Marketing and Sales (- 9%)
W Network & IT repairs and

maintenance (- 11%)
O Other subcontracts (-4%) 2)

' O Taxes (-70%) 3) '
2004 2005

1] Other Supplies = Cost of Goods Sold and Other Supplies
2) Other Subcontracts = Rentals, Buildings and Vehicles, Utilities Supplies and Other Subcontracts
3) Other than income tax; Including Provisions

EESKHY
TELECOM

February 24, 2006 Euirotel




2004

| Namowband

EESKY
TELECOM

2005

O Broadband

Internet & Broadband

Dial up — Migration of internet dial-up
traffic to ADSL (internet traffic down
by 42% to 2,818 million minutes in
2005)

ADSL — 171% growth in ADSL
connections fo 274 thousand
(111ths. ADSL net adds in 2H
compared to 62 ths. in 1H); number
of marketing campaigns to boost the
customer base
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E5 Comparison with EU countries

| ADSL speed increased 2 to 4 times as at 1=t Feb 2006

512 kbit/s Monthly Rental US$
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Broadband Internet

e Pl Leading the Czech

T broadband market
274 thousand ADSL customers at YE 2005

= Retail ADSL market share grew to 82% of total active lines
and to 85% of total realizable orders at YE 2005

= New weekly orders persistently at strong 5,000+

» Growing demand for higher access speeds and VAS further
triggered by CTc massive Christmas campaign

» Customers increasingly use broadband for entertainment,
education, shopping, banking, etc.

= [nstallation time cut by half over past year to 6 days

CESKY % ,
E_E'r T Fe bruary 24 2006 E [H‘o tQ‘




12 Christmas Campaign

Focused on remdentlal broad hand segment
CZK 1 for an activation fee
CZK 1 for ADSL modem
CZK 1 for the first month ﬂ:'ufirrg Internet Expres

PC Guard (Internet protection) free of charge for
L.T'HE."{.“: T‘!'E'D'"P hs

Substantial support for broadband
penetration in the Czech Republic
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GDP graph. 1 EUR = 28 CZK.
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